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Branding Policy 
  The Branding Policy describes general guidelines  

and the approval procedure for employees 
to use graphic branding for the college.
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Branding Policy and Guidelines 
 

Introduction 

The purpose of the Branding Policy is to provide rules for coherent, consistent communication to 
maintain the integrity of the Lamar State College Port Arthur (LSCPA) brand. The college takes serious 
these intents and requires review and approval of projects to maintain these standards. This 
document outlines an identity standards and applications system in three parts. The first part contains 
a group of identity elements specifically designed to identify the LSCPA brand. The second part 
contains regulations and examples specifying acceptable employment of the graphical elements. The 
third part defines the look and feel of the brand and presents sample applications for use in brand 
communications. 

The coordination of the LSCPA brand to consumers plays a significant role in their impression of the 
brand. Consistency is paramount to the success of the identity system. Consistent use of the mark and 
supporting elements will build brand equity and resonance. The end result will be an increased 
understanding of the LSCPA brand by the public.  

This document, in addition to providing guidance regarding LSCPA graphics, is also in place to inform 
the college community of the various support and services that one can request to assist in the 
development, design and production of any given image, event, advertisement, promotion or social 
media site. 

Use only original vector artwork for reproduction of these marks. Elements and marks may not be 
altered electronically or manually, nor can they be stretched, outlined, given drop-shadows or 
enclosed in shapes that appear to be an organic part of the element. To request high-resolution files 
of the college and/or athletics graphics, contact the Office of Public Information at 409-984-6342 or 
by email at dickertgl@lamarpa.edu. 

 
Why branding is important 

Branding involves the use of logos, typefaces and colors to create a clearly recognizable image for an 
institution. A branding policy is necessary for organizations as diverse as LSCPA to build and 
communicate a clear institutional brand identity for its many target audiences. 

A successful brand graphics program helps the college develop strong name recognition by defining 
a "look" for all college materials that audiences instantly identify with Lamar State College Port 
Arthur. This does not mean that all materials must look exactly alike. It does mean that they must all 
clearly belong to the same family, with logos, typefaces and colors used consistently. 

 
How this policy applies 

This policy applies, but is not limited to, all brochures, publications, periodicals, websites and any 
other type of marketing materials produced by the college or partner agencies for external 
audiences. 
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Materials governed by the guideline include, but are not limited to, the following: 
• Recruitment brochures 
• Viewbooks or annual reports 
• Publications for alumni and donors 
• Official university websites 
• Departmental program information  
• Periodical magazines or newsletters 

• Promotional videos and CDs 
• Stationery and business cards 
• Banners and posters 
• Promotional items and merchandise  
• Campus signage 
• Apparel 

 
Legal Requirements/System Requirements 

Equal Opportunity Statement: 

Any college publication directed at audiences outside the college community must by law include 
the equal opportunity statement. When possible, in the use of books, brochures, programs and 
similar projects, use the expanded EEOC statement. The smallest font in which this may be published 
is 6 point:  

Lamar State College Port Arthur is an equal opportunity institution and does not discriminate against 
persons on the basis of race, age, religion, sex, disability, color, sexual orientation, national origin or 
veteran status.  

When space is a consideration in producing print advertisements or marketing materials, the 
following abbreviated statement may be used:  

Lamar State College Port Arthur is an equal opportunity institution. 

The abbreviated statement cannot be used for student catalogs, student handbooks or official 
employee handbooks. These publications must include the full equal opportunity statement. 

System Notice: 

Any college publication must include a statement of affiliation of LSCPA with the Texas State 
University System. Variations of the TSUS notice in image format are available from the Office of the 
Public Information. 

 
Legal Notice:  

All material in this document is registered ® to LSC-PA. This material includes but is not limited to 
printed and/or electronic text and images. All registration privileges and other rights implied or 
explicit are reserved. Written permission from a duly appointed officer of LSCPA is required for any 
use or publication, public or private, of any material registered to LSCPA. There is no implied consent 
for any use, publication, republication or transmission of material registered to LSCPA. 

 
Monitoring 

The Coordinator of Public Information is responsible for monitoring use of branding. Infringements 
of this policy will be communicated to the individual violating the policy. If there are ongoing 
infringements, a supervisor will be informed.  
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General Application Guidelines 
Primary Color Palette: 

Pantone Colors for Lamar State College-Port Arthur: Dark Blue for College Seal and Dominant LSC-
PA Color: PMS 296. (In some cases PMS 295 can be used for a lighter touch of the dark blue 
presentation of the College Seal, particularly for slick coated print jobs. Light Blue: PMS 2915 
(Columbia) 
 

 
 
 
 
 
 
 
 
 
 
 

Primary Font Usage: 

The official font of Lamar State College-Port Arthur is Bodoni. 

Quality:  

The logo should be reproduced from an original vector-based electronic file. To request a file, 
contact the Coordinator of Public Information at 409-984-6342 or by email at 
dickertgl@lamarpa.edu. 

Size:  

To maintain readability, the logo should not be reproduced any smaller than 1-1/16 inches (10 
picas).  

Color: 

Printed applications should use the CMYK color space version of the marks, while web or screen-
based applications (video, presentations, mobile, etc.) should use the RGB color space with 
hexadecimal values. 

Placement: 

No version of the mark may be used to replace the words “Lamar State College Port Arthur” or 
“LSCPA” in a sentence or headline. They may only be used as stand-alone design elements. 
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Examples of Incorrect Usage 
Correct and consistent use strengthens the Lamar State College Port Arthur identity. This page 
displays examples of incorrect versions of the identity. Use these examples as a guide for avoiding 
incorrect variations which would weaken the LSCPA identity. 

The color, typeface and proportions should not vary. The identity must not be rotated, outlined, 
distorted, or have additional effects added. The background should not distract from the identity. 
The relationship between the image and the typographic signature must not vary from the 
standard, established logo. 

Under no circumstances should the components of the identity be rearranged, separated, or 
altered. All components should be resized proportionally when enlarging or reducing the identity. 
Use an uncluttered background. 

The logo should always be reproduced in its three color format or in solid black. It should never be 
reversed out of a color field or a photographic image. Do not enclose the logo inside a shape. Place 
the logo in an area large enough to be perceived as a general background, not a confining shape. 

 

 

 

 

 

 

 

 

 Scaled out of proportion 
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Athletics Logos 
The Lamar State College Port Arthur Seahawks mascot logo is intended to represent the student 
body and officially recognize its athletics teams and student athletes. Use of the LSCPA athletics 
logo are governed by this manual. Vendors doing business with LSCPA should contact the 
Director of Athletics at 409-984-6291 for permission to use the Seahawks and related logos and 
the Coordinator of Public Information at 409-984-6342 to obtain electronic files of the logos. 
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